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Consent to take and use 
photography 

Every year we need 
photographs of projects for 
use in brochures, magazines, 
leaflets, posters, our 
website or exhibition stands 
produced to publicise our 
work. We encourage you 
to send in photos or tell us 
about events we can send a 
photographer to.

It is important that all individuals 
photographed are aware that their 
photographs may be used for 
promotional material and that they 
give their written consent for such 
use. Where children are photographed, 
permission to use the photographs 
in this way must be obtained from 
parents or guardians.You can  
download a consent form from  
www.biglotteryfund.org.uk/�
grantholders 

Photography Media Training DVD 

This DVD has been produced 
to help you generate positive 
publicity for your project.

Share the experiences of three Big 
Lottery Funded grant holders and 
‘media virgins’, and get top tips  
from the experts.

You will learn how to successfully 
promote your project to radio, print 
and television. The DVD is 40 minutes 
long and it is broken down into 
sections; once you’ve watched it all 
the way through you can easily refresh 
your skills in each area as and when 
you need to.

When supplying photographs of your 
project (either during the course of 
your award or in your final evaluation 
report) please only send those where 
all the individuals portrayed have given 
their consent to be photographed 
and enclose a copy of the completed 
consent form.

More Support

Community Newswire is a free Media 
Trust news service to help community 
groups, voluntary organisations and 
charities gain media coverage. 
Find out more at �
www.communitynewswire.org

Big Lottery contact details:

Marketing team�
Big Lottery Fund, 1 Plough Place�
London EC4A 1DE�
Fax: 020 7211 1754�
Email:  
marketing@biglotteryfund.org.uk  

Branding team enquiries: �
020 7211 1728�
Fax: 020 7211 1754�
Email:  
branding@biglotteryfund.org.uk
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Information for readers:

Design:	 unreal-uk.com 
Illustration: 	 Coleman Polhemus� 
Print: 	 Belmont Press

Further copies available from: 
Email: 		  branding@biglotteryfund.org.uk 
�Our website: 	 www.biglotteryfund.org.uk

Accessibility� 
Please contact us to discuss any specific  
communication needs you have.

Our equality principles� 
Promoting accessibility, valuing cultural diversity, promoting 
participation, promoting equality of opportunity, promoting 
inclusive communitiies, reducing disadvantage and exclusion. 
Please visit our website for more information

We care about the environment� 
The Big Lottery Fund seeks to minimise its  
negative environmental impact and only uses  
proper sustainable resources.

Our mission 
�We are committed to bringing real improvements to 
communities and the lives of people most in need. 

Our values 
�We have identified seven values that underpin our work: 
fairness, accessibility, strategic focus, involving 
people, innovation, enabling, additional to government.

The Big Lottery Fund is committed to valuing diversity and 
promoting equality of opportunity, both as a grantmaker 
and employer. The Big Lottery Fund will aim  to adopt an 
inclusive approach to ensure grant applicants and recipients 
stakeholders, job applicants and employees are treated fairly.
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